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A story which began
almost 50 years ago, with
the first shop in Tivoli,
and which continues
to this day, as a leader
in the international
sale and distribution of
sporting goods.

ABOUT US
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A company with italian
roots which is also growing
abroad thanks to the recent
acquisitions of two German
companies, Sport Voswinkel
GmbH and SportScheck
GmbH, which have allowed
the brand to consolidate its
position in the sports retail
market.




1982
today

new stores opened

1994
2005

acquisition of chains
such as Goggi Sport,
Germani, Cicogna, Este
Sport, Milanesio Sport,
Delta Sport, Rigoni
Sport and the Longoni
Sport brand

2023
2024

acquisitions of
Sport Voswinkel
and SportScheck
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SPORT [S OUR
CULTURE.

WELL-BEING
S OUR GOAL
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We are guided by shared values and goals
that drive our growth




SUPPORTING,

It is an environment wkt | @
this attitude built

the needs of €

everyone’s
other
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Our group has passion in
its DNA, it is where people
interact naturally and
willingly share our values,
with a sense of
responsibility for their
work.

We approach our challenges together, seeing
them as a way to drive progress and achieve
ever more rewarding goals.




LEARN MORE ABOUT
OUR VALUES
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ERE THERLE

IS SPORT,
TRHERE 1S
CISALFA,

TRE WORLD
OF CISALFA
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We support the growth
of our regions, visions, and people
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5,700+
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people*

66+ KEY
NUMBERS
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~21 thousand

hours of training*

718%

fixed-term
contracts®

91%

consumption from
renewable sources*®

+50%

self-generated energy
from solar panels*

million unique website visitors

*2023 data
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Intersport Italia S.p.A. is an associate company
of ICC — Intersport International Corp. via a
shareholding and a brand licensing agreement.

stores regions
+165 Cisalfa stores
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million turnover affiliates
2024-25 + Cisalfa

stores regions Online shopping

square metres visitors global brands
of retail space

million turnover online sales

2024-25

30%

retail parks

55%
shopping 1 5 %

centres city centres

stores regions million turnover
2024-25

sg. m. website
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Intersport.
50+ 12 de/voswinkel

stores federal Online shopping
states

50,000+ 11+ 200+

square metres visitors global brands
of retail space

105 21%

million turnover online sales
2024-25

~25 11
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stores federal states
Sportscheck.com 50 ,000"‘ 75% 25%
Online shopping square metres Shczr:‘r,:irgg retail parks

of retail space

150+ 269

global Million turnover
brands 2024-25
(o)
21%
online sales

35%

shopping
centres

65%

city centres
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A STORY

THAT COMIES
FROM AFAR,
AND A FUTURE
THAT LOOKS
3EYOND
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We are committed to a future that supports ethical and
social values with responsibility, consistency, and inclusion




INTERNATIONALISATION
AND NEW ACQUISITIONS




DRIVING
JRWARD OUR
NESS IN A
DINATED,
AND
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